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C O N T E N T  S H O W C A S E

Campaign 1:  
Front line  
perspectives
We developed a consistent style of assets across all 
campaigns that enhanced Atos’ existing branding. 
Colourful graphics and professional photography 
ensured documents were visually engaging, while 
clear layouts, infographics and illustrations ensured 
the content was easy to digest.

A CLOSER VIEW 
Click to see an example article from Campaign 1.

WATCH CAMPAIGN 1 VIDEO

https://atos.net/wp-content/uploads/2022/01/ATOS_Hugo_Stephenson.pdf
https://hut-3.com/atos_campaign1/


  

C O N T E N T  S H O W C A S E

Campaign 2:  
About the patient

Key Trends Driving the Future of Healthcare  3

Enhancing the 
patient experience
The link between patient experience, clinical effectiveness 
and improved outcomes is well established. Positive, 
personalized care experiences (and expectations) have a 
range of benefits from reducing in-patient stays to 
encouraging people to seek treatment earlier. Both of which 
have positive impacts on the wider healthcare system. 

However, experience is under pressure as patient 
expectations grow and apply their personal consumer 
experiences to their care. This combined with the entry of 
the likes of Amazon, Walmart and others, serves only to 
increase expectations from patients – who increasingly 
see themselves as consumers. 

Key Trends Driving the 
Future of Healthcare 

Get started

A CLOSER VIEW 
Click to see an example eBook from Campaign 2.

WATCH CAMPAIGN 2 VIDEO

https://atos.net/wp-content/uploads/2022/02/atos-healthcare-keytrends-ebook.pdf
https://hut-3.com/atos_campaign2/


  

C O N T E N T  S H O W C A S E

Campaign 3:  
Smart digital  
healthcare

atos.net/XXXXXX – XXX

In this blog we take a look at the work of our partners in helping providers navigate 
today’s ever changing and more connected healthcare landscape. We sat down with 
Edgar van Zoelen, Global Practice Leader Performance Analytics & Digital Transformation 
at Philips, and his colleague Bert Mollen, Innovation Transformation Leader, to learn more 
about the challenges and trends the industry is facing and Philips vision for the future.

Over the past decade Philips has transformed into a 
focused leader in professional healthcare technology, 
developing a wide range of image guided therapy 
solutions. The company’s core purpose is to improve 
people’s health and well-being through meaningful 
innovation – aiming to improve 2.5 billion lives per 
year by 2030, including 400 million in underserved 
communities. 

The connected  
whole of healthcare

“We certainly have big ambitions and a broad 
and deep portfolio of connected solutions and 
workflows,” says Bert. “These are all about the 
data and the insights they offer, and we’re 
increasingly looking to allow minimally invasive 
procedures in a growing number of therapeutic 
areas. All of which means significantly higher 
productivity for providers and better outcomes 
for patients. We want to get people home faster!” 

Philips is actively working with many organisations, such 
as Atos, to build new ways of delivering healthcare 
services to people throughout the world. 

Meeting the Quadruple Aims 

Philips is focused on implementing transformational 
solutions that meet the Quadruple Aims of achieving 
better health outcomes, improved patient experience, 
improved staff experience and lower cost of care

Healthcare organisations, such as hospitals, clinics and 
care homes, are operationally multi-dimensional. So 
driving meaningful digital transformation in line with the 
Quadruple Aims requires a collaborative approach. The 
different departments within the service are dependent 
on each other to deliver their primary function: care. 

“The care team, the nursing staff, the physicians –  
they all need good processes and good technology 
that is properly integrated across each department.  
If technology doesn’t add value in the primary function 
of hospital care by enabling and supporting collaborative 
working, then it simply becomes an overhead,” says Edgar. 

A CLOSER VIEW 
Click to see our interactive roadmap from Campaign 3.

WATCH CAMPAIGN 3 VIDEO

https://atos.net/content/solutions-map/
https://hut-3.com/atos_campaign3/


C O N T E N T  S H O W C A S E

Gated Big  
Rock thought  
leadership 
report

A CLOSER VIEW 
Click to view the full Big Rock document.

https://hut-3.com/wp-content/uploads/2023/04/ATOS-Healthcare-Brochure.pdf


C O N T E N T  S H O W C A S E

Sellers toolkit
A document positioning the strategic importance of the 
campaign content and providing a step-by-step guide for the 
outreach process.

What’s included:

   LinkedIn posts and In-mails 
   Emails 
   Grab and Go outreach approach

A CLOSER VIEW 
Click to view the full Sellers Toolkit document.

https://hut-3.com/wp-content/uploads/2023/04/ATOS_Sales_Support_Kit.pdf


C O N T E N T  S H O W C A S E

Microsite
The dedicated microsite presented  
a range of ungated content in an  
easy-to-view layout, and enticed  
users to provide their contact details  
to access the gated Big Rock report.

A CLOSER VIEW 
Click to view the Microsite.

Privacy Fraud Awareness Terms and conditions Accessibility RSS feeds Contact © Atos SE 2023 all rights reserved

Today, healthcare stands at the brink of an exciting
new world.
Technology has now advanced to a level where healthcare organizations can do things smarter and
faster than ever before. The benefits are considerable, as are the challenges, but digital
transformation is not the only answer.

Organizations around the world are looking at business change and technology that will shape
future healthcare models. This new report brings together the latest thinking from across global
healthcare systems with personal perspectives from healthcare executives and industry experts,
analysts and advisors.

Share This:Share This:

EvolutionandInnovation:

TheDigitalFutureof
Healthcare

PDF

Atos

The Challenges in Change
From patient acceptance and adoption to sustainability and cybersecurity, digital innovation offers opportunity and challenge in equal measure. While

many healthcare professionals are enthusiastic adopters, balancing the needs of patients today with the desire to transform tomorrow is not easy. Success
means a pragmatic and well-planned journey to the hospital of the future.

Enabling Smart Healthcare

Illustrating the key services at the heart of the
future hospital; from digital front door to

smart sustainable buildings, this solution map
shows how providers can use technology to

turn their vision into reality.

The Pragmatic Provider

Hospital IT teams are at the sharp end of
digital transformation but, according to

Columbus Regional Healthcare Systems’ Ed
Duryee, it will only happen with “buy in from

boardrooms and patients”.

Attacks on the System

With cyberattacks increasing in healthcare,
we explore the impact of today’s targeted

attacks, highlight 2022’s key investment areas
and look at why security should not be the

responsibility of IT alone.

View solution mapView solution map >> Read blogRead blog >> Read eBookRead eBook >>

About the Patient
Consumerization, accountability, and innovation. Exploring the rise of the digital patient and the trends driving the future of healthcare.

The connected patient

As patients become ever-more
empowered ‘consumers’, expectations are
rising and demands for new experiences
and greater ownership are growing. This

blog explores the implications for
providers.

Charting the trends

Providing a whistle-stop tour of the future
trends in health as detailed in the eBook,

this infographic offers the perfect pre-read
if you’re pressed for time.

Key trends driving the future of
healthcare

If today is all about building back better
and getting the ‘digital’ basics right,
tomorrow is all about experience,

prediction, and innovation. This eBook
explores the hot issues driving the future

of healthcare.

Read blogRead blog >> View infographicView infographic >> Read eBookRead eBook >>

Frontline Perspectives
Lessons from global healthcare leaders. Find out about the challenges facing healthcare executives today and into the future.

The Doctor’s View – Breaking
down longstanding barriers to

improve care

Dr Hugo Stephenson, an Australian doctor
and biotech services entrepreneur, argues

that making the most of today’s digital
opportunities may mean tearing down

some of the foundations upon which the
healthcare sector has been built.

The Executive’s View – Driving
the digital transformation agenda

Joanna Smith, Group Chief Informatics
Officer at the UK’s Manchester University

NHS Foundation Trust, shares her views on
how to translate digital innovation into

outcomes that deliver lasting
improvements in the provision of

healthcare.

The CIO’s View – The critical role
of the member experience

Eric Decker, Chief Information Officer of
Independent Health, discusses current

priorities and plans to enhance the digital
journey for his 350,000 members.

ReadRead >> ReadRead >> ReadRead >>

Speak to an Expert

Contact usContact us >>

Evolution and InnovationEvolution and Innovation
The Digital Future of HealthcareThe Digital Future of Healthcare

Download the reportDownload the report >>

Contact us Global˅

https://atos.net/en/lp/digital-healthcare/evolution-innovation
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