SUPPORTING DOCUMENT

Global Agency Awards.

Hut 3: Global Healthcare
Engagement for Atos.

’ WATCH OVERVIEW VIDEO

HUT 3 @ Ates



https://hut-3.com/atos_overview/

TEAM MEMBERS

Account

mahagement

ANDY JOHNSON

Head of Client Strategy
and Services.

Overall responsibility
for the account.

James Howes
Group Projects Director.

Responsible for the
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CONTENT SHOWCASE

Campaign 1:
Front line
perspectives

We developed a consistent style of assets across all
campaigns that enhanced Atos’ existing branding.
Colourful graphics and professional photography
ensured documents were visually engaging, while
clear layouts, infographics and illustrations ensured
the content was easy to digest.

A CLOSER VIEW

Click to see an example article from Campaign 1.

’ WATCH CAMPAIGN 1 VIDEO
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https://atos.net/wp-content/uploads/2022/01/ATOS_Hugo_Stephenson.pdf
https://hut-3.com/atos_campaign1/
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The Primacy of the Patient
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2en patient experience, clinical effectiveness

(> Get started

Patient-centered Success

A CLOSER VIEW

Click to see an example eBook from Campaign 2.

P> WATCH CAMPAIGN 2 VIDEO


https://atos.net/wp-content/uploads/2022/02/atos-healthcare-keytrends-ebook.pdf
https://hut-3.com/atos_campaign2/

CONTENT SHOWCASE

PHILIPS iy

The connected
whole of healthcare

Attacks on the system

=curity in healthcare

Boosting

Over the past decade Philips has transformed into a
focused leader in professional healthcare technology,
developing a wide range of image guided therapy
solutions. The company's core purpose is to improve
people’s health and well-being through meaningful
innovation - aiming to improve 2.5 billion lives per
year by 2030, including 400 million in underserved

communities.

atos.net/XXX

A CLOSER VIEW

Click to see our interactive roadmap from Campaign 3.
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https://atos.net/content/solutions-map/
https://hut-3.com/atos_campaign3/
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CONTENT SHOWCASE

Gated Big

Rock thought
leadership
report
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A CLOSER VIEW

Click to view the full Big Rock document.



https://hut-3.com/wp-content/uploads/2023/04/ATOS-Healthcare-Brochure.pdf

CONTENT SHOWCASE

Sellers toolkit S —

U with key actions

and shareable content

A document positioning the strategic importance of the
campaign content and providing a step-by-step guide for the
outreach process.

What’s included:

» Linkedln posts and In-mails

= Emails

= Grab and Go outreach approach
Using LinkedIn
as a tool

(=) Risad more

A CLOSER VIEW

Click to view the full Sellers Toolkit document.
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https://hut-3.com/wp-content/uploads/2023/04/ATOS_Sales_Support_Kit.pdf

CONTENT SHOWCASE

Microsite

The dedicated microsite presented
a range of ungated content in an
easy-to-view layout, and enticed
users to provide their contact details
to access the gated Big Rock report.

A CLOSER VIEW

Click to view the Microsite.

The Challenges in Change

From patient acceptance and adoption to sustainability and cybersecurity, digital innovation offers opportunity and challenge in equal measure. While

many healthcare professionals are enthusiastic adopters, balancing the n
means a pragmatic and well-planni

Enabling Smart Healthcare

Illustrating the key services at the heart of the
futt hospital; from digital front door to
smart sustainable buildings, this solution map
shows how providers can use technology to
turn their vision into reality.

View solution map >

The Pragmatic Provider

Hospital IT teams are at the sharp end of
digital transformation but, according to
Columbus Regional Healthcare Systems' Ed
Duryee, it will only happ: th "buy in from
boardrooms and patients”.

Read blog >

About the Patient

ds of patients today with the de:
Jjourney to the hospital of the future.

to transform tomorrow is not easy. Success

Attacks on the System

With cyberattacks increasing in healthcare,
lore the impact of today's targeted
attacks, highlight 2022's key investment areas
and look at why security should not be the
responsibility of IT alone.

Read eBook >

Consumerization, accountability, and innovation. Exploring the rise of the digital patient and the trends driving the future of healthcare.

The connected patient

As patients becom )er-more
empowered ‘consumers, expectation:
rising and demands for new experienc
and greater ownership are growing. This
blog explores the implications for
providers.

Read blog >

Lessons from global healthcare lez

The Doctor's View - Breaking
down longstanding barriers to
improve care

Dr Hugo Stephenson, an Australian doctor
and biotech services entrepreneur, argues
that making the most of today's digital
opportunities may mean tearing down
some of the foundations upon which the
healthcare sector has been built.

Read >

Charting the trends

View infographic >

Frontline Perspectives

rs. Find out about the challenges facing healthcz

The Executive's View - Driving
the digital transformation agenda

Joanna Smith, Group Chief Informatics
Officer at the UK's Manchester University
NHS Foundation Tru
how to translate digital innovation into
outcomes that d r lasting
improvem: in the provision of
healthcare.

Read >

Key trends driving the future of
healthcare

If today is all about building back better
and getting the 'digital’ basics right,
tomorrow is all about experience.
prediction, and innovation. This eBook
explores the hot issues driving the future
of healthcare.

Read eBook >

utives today and into the future.

by

The CIO's View - The critical role
of the member experience

Eric Decker, Chief Information Officer of
Independent Health, discusses current
prioril and plans to enhance ti
Jjourney for his 350,000 memb

Evolution and Innovation
The Digital Future of Healthcare

Today, healthcare stands at the brink of an exciting
new world.



https://atos.net/en/lp/digital-healthcare/evolution-innovation
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